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BIRTH OF A JAZZ LABEL 
 
Jazz Down Under Interviews Horst Liepolt 
 
______________________________________________________ 
 
When Horst Liepolt, Jazz Down Under’s Associate Editor, announced to us the birth 
of a new record label, 44 Records, with himself as executive producer, we were not 
only delighted, but very curious, as we’re sure our readers are, as to how it all came 
about. So we asked him…  
 
[This interview appeared in the November, 1975 edition of Jazz Down Under.] 
 

 
 
Horst Liepolt, Jazz Down Under’s Associate Editor… 
 
Jazz Down Under: First of all, when and how did you get into record production? 
 
Horst Liepolt: Quite by accident. I was working with Sun, and in 1972 RCA agreed 
to make a record. But when the date came up they said they knew very little about 
that type of music and as I’d been working with the band, they thought I might just 
as well produce the record. So that was my first LP and it was reasonably successful. 
A year later, I produced an album with the Col Nolan Soul Syndicate which was 
sponsored by Jasons Restaurant where the band played every Sunday night at that 
time. We leased that to Avan Guard music and that did okay too. 
 
JDU: And then you did an LP with the Galapagos Duck which sold well I believe! 
 
HL: Yeah — a bit later though. When the Basement opened a couple of years ago 
1973, and I started doing stuff there, I also was handling the Galapagos Duck, and the 
natural thing, of course, was to put out a record. By that time I was pretty aware that 
if you let people know about it — consistently — then you can maybe pick up some 
sales, which is the point anyhow. No point in keeping it a secret. In the past, jazz 
records have not sold an enormous amount, and so, this time I approached 
Phonogram. They were terrific. Two weeks later, we were in the studio and a couple 
of months later the album was on the market, and it took off. We all thought it would 
sell reasonably well, but right from the start it sold very, very well. At that time the 
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Jazz Co-0p started to happen and I felt that the music was of such a high standard 
that it should be preserved on record. And we did it. And then things started to 
happen pretty quickly. Judy Bailey cut a record which she leased to Phonogram and, 
without being officially appointed, I sort of became Phonogram’s jazz man. Then I 
did the Free Kata album, then the second Galapagos Duck album, then Johnny 
Nicol’s. And everything was sort of falling into place. It was so smooth — the 
Phonogram people were unbelievably sympathetic to the whole idea and the support 
the records were getting from them was very, very good. 
 

 
 
The original Galapagos Duck in The Basement, January, 1974. L-R, Willie Qua, 
Doug Robson, Chris Qua, ABC/GTK Producer Bernie Cannon, manager Horst 
Liepolt, Marty Mooney, Tom Hare… 
 
JDU: Maybe a turning point? 
 
HL: I think so. In the past— always— I’ve been interested in - really wanted to — 
preserve Australian jazz on records, not to become some big shot producer, but to 
preserve the music. But that’s just about impossible to do. There’s independent 
companies who are sort of making it overseas, but they’ve got the sort of population 
that can support it — but here, whichever way I looked at it, I couldn’t see an 
independent company here making it, not on a non-commercial type of thing 
anyway. By that I mean picking up sales, giving promotion to the artists and the 
records and all the things which should happen to a record. So instead of doing 
something half-baked I never really took the independent company thing any 
further. But then by seeing how a big company like Phonogram worked and having a 
lot of people on my side and having so much encouragement from some of the 
executives there, I took it a step further, I approached them about having a 
specialised label — a special Australian jazz label where the only stuff on it would be 
Australian talent, with Australian compositions. And that was it… 
 
JDU: Sounds so simple. 
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HL: That was it. It was great — just great that it was accepted. A couple of days and it 
was settled. 
 
JDU: So how do you arrive at the name “44”? 
 
HL: That happened in May this year during the festival “Music is an Open Sky”. The 
Brian Brown Quintet was up from Melbourne, and it was Roger Frampton’s birthday. 
So there were the Jazz Co-Op and the Brian Brown Quintet and myself at Roger’s 
place celebrating his birthday with a big Indian curry lunch and everybody digging 
the idea of having a jazz label, except that I didn’t have a name for it. And then Dave 
Tolley popped up with “why not 44?” — relating to Jazz Centre 44 which I was 
running in the 50s in Melbourne. And everybody said, “yeah, why not?”, and it hadn’t 
entered my mind before, but thought to myself, “yeah, why not?” So the name was 
accepted by Phonogram. 
 

 
 

Bassist Dave Tolley (with drummer Ted Vining in the background): why not 44?... 
PHOTO COURTESY JAZZ DOWN UNDER 
 
JDU: But where did the name “Jazz Centre 44” come from? 
 
HL: When I was starting the club in Melbourne, it was very common to have club 
names modelled on American club names and I didn’t like that at all. First of all, jazz 
being very spontaneous, the name should definitely not be a copy of something else. 
And I also thought it should have the word “jazz” in it, and, as my aim was to make it 
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a real centre for jazz, I made it “jazz centre”. But I needed something else to give it a 
bit of a personal touch, and one day it hit me when I was talking about my earliest 
exposure to jazz and that was in 1944. So I thought, “that’s it — Jazz Centre 44”. 
 
JDU: I’m still not clear on how a specialised label -- let’s say an independent label — 
as part of a major company works? 
 
HL: Well, first of all, like anything specialised, there’s not all that many people 
around who’ve got a good knowledge of that subject and secondly, it would be 
impossible for a company to employ somebody like that, because financially it just 
wouldn’t add up. So how “44” is operating, to me, is an ideal situation. Firstly, I’ve 
got complete freedom on how and what gets recorded, I’ve got an advertising budget 
where I can spend so much money on advertising per record, I’ve got the services of 
an excellent art department to design the covers and the ads. If you check up on the 
stuff Phonogram has been producing you’ll see that their stuff has got a lot of class 
and a lot of style. And then there is the distribution and then there is the overseas 
contact which the big company has, and all that is there for me to utilise. So what it 
is, is a tiny little section which is personally handled, but which works within the 
framework of a big company. 
 
JDU: So what’s happened so far? 
 
HL: Well, in October we have an album coming out which is sort of an introduction 
to the label and it has tracks from albums recorded over the last 18 months, including 
the Brian Brown Quintet, Jazz Co-Op, The Galapagos Duck, the Judy Bailey Quartet, 
Free Kata and Johnny Nicol. It’s sort of a sampler and I think it gives a reasonable 
picture of our standard today, and the idea behind it also is to create an overseas 
interest. If you send half a dozen albums off to guys overseas, I believe it can become 
very costly, with results maybe being nil. Mainly because not too many people are 
aware of what’s happening down here and they can’t afford the time to listen to half a 
dozen albums from somewhere which is not expected to produce the goods. So I 
really do believe that the sampler will do the trick and I’m sure we’re going to get 
enquiries for it. The other album to be released in October is by the Brian 
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Brown Quintet called Carlton Streets. That’s his first album, and let me tell you that 
it is 20 years overdue. And I’m sure happy that he is with 44 Records. He was a main 
force during the 50s at Jazz Centre 44. Then I’ve got two singles coming out by the 
Galapagos Duck and one by the Harbour City Jazz Band. Singles in general don’t sell 
much anymore and a jazz single is just about impossible to get off the deck. But if 
they should take off that’d be terrific, but the idea behind that exercise is mainly to 
get airplay, which means exposure for jazz, in general, and for those two bands in 
particular. Apart from the ABC, which is doing an excellent job, there is no feedback 
at all from any of the commercial stations. Then, in November there’s two trad 
albums coming out, one by a New Orleans-type band, the Sydney Stompers, and one 
by the more mainstream group, the Harbour City Jazz Band. And that just about 
finishes this year. 
 

 
 
Harbour City Jazz Band, L-R, Chris McRobert (bass), Geoff Gilbert (banjo), Bob 
Learmonth (trombone), Jim Fletcher (drums), John Dagg (trumpet), Jack 
Greenland (clarinet), Jim Young (piano)…PHOTO COURTESY AUSTRALIAN JAZZ 
MUSEUM 
 
JDU: Any plans worked out for next year — and come to that, how do you see the 
future of 44? 
 
HL: For next year I’ve already mapped out a large number of releases. Some of the 
groups and musicians are working on material now. It’s just a matter of being ready 
and putting it down next year and subsequently putting them on the market. And  
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L-R, Melbourne musicians Barry Buckley (bass), Bob Sedergreen (piano), next 
person unidentified,  Horst Liepolt, woman unidentified,  Brian Brown, Ted 
Vining… PHOTO COURTESY AUSTRALIAN JAZZ MUSEUM 
 
there’s some very, very exciting stuff amongst it, some very original stuff, and then, I 
believe it’s definitely good enough to get something happening overseas. First of all 
with the records, and secondly with the groups themselves appearing overseas at 
festivals, I’ve got no doubt in my mind that it’ll be able to make it – and there it 
comes again! A big company definitely can only be of help in a project like this. And 
I’ve got a lot of faith, like I’ve had faith for a long time, in the whole Australian scene. 
To me it looks good. 
 
_______________________________________________________ 


